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Issues of Housing, Planning, and Resilient Development of
the Territory Towards Euro-Mediterranean Perspectives

Conference Theme and Rationale

Albania, along with other Western Balkan countries, has undergone significant economic, social,
and political changes in recent years. As a result, housing, planning, and the resilient management
of territorial development have emerged as critical issues. This is because these regions face sig-
nificant challenges in providing affordable housing, addressing the impact of urbanization on the
environment, fostering evidence-based decision-making on the territory, and bringing forth the
commitments towards climate neutrality.

The organizers use the term “multi-modality” to define complex situations (in matters of territo-
rial planning, management, architecture, housing, public space, technology, etc.) that have histor-
ically encompassed Western Balkans and Mediterranean cities in a logic of coexistence and value
co-creation. A combination of knowledge and heritage that throughout time and history have
given life to civilization in this region of Europe. The active involvement of Albania in the existing
network of the Mediterranean Basin and the EU, through a joint action plan with UN / UNECE,
and the Albanian and regional authorities, including reputable scientific bodies such as the Acad-
emy of Sciences of Albania, makes this conference even more intriguing to explore fascinating
areas of research. The conclusions, to be considered as a stage for open innovation, will include

recommendations for further scientific and applied research, projects, and events.

The geographical focus of the conference covers three dimensions: i) Albania; ii) the Western Bal-
kans; iii) Euro-Mediterranean countries. POLIS University aims to focus on the above-mentioned
research areas that are of common interest to both Western Balkans and Mediterranean cities,
including, but not limited to: housing policies, urban history and architecture typology, innova-
tion and digitalization in urbanism, energy efficiency, resilience and environmental sustainability,
governance and smart technologies for city management, education and gender aspects in urban
planning research.

In this regard the main aim of this international conference is to bring together scholars, policy-
makers, and practitioners to examine the pressing issues of housing, planning, and land develop-
ment in these regions, in a context of transition fatigue, climate challenges and post-pandemic
realities.



Issues of Housing, Planning, and Resilient Development of
the Territory Towards Euro-Mediterranean Perspectives

Conference Aim

The main aim of this international conference is to bring together researchers, policy makers and
practitioners to examine the urgent issues of housing, planning and land development in these
regions, in a context of transition, climate challenges and post-pandemic realities.

Objective

-Consolidation of the cooperation network between Albanian and non-Albanian researchers,
lecturers, managers, with the aim of participating in joint research projects at the regional and
international level;

-Support of local authorities with contemporary data, on the state of housing issues, planning and
sustainable urban and environmental management, as well as representatives of public and private
institutions operating in this field.

The conference is organized by POLIS University (U_POLIS) in cooperation with the Academy of

Science of Albania, and supported by other local and international partners.

In the framework of resilience, the main conference theme is devoted to Issues of Housing, Plan-
ning, and Resilient Development of the Territory from a Euro-Mediterranean Perspective, includ-
ing Albania, Western Balkans and the Mediterranean Basin. This event aims to bring together
academics, policymakers, researchers, experts, practitioners, and stakeholders from diverse back-
grounds to discuss and address critical challenges related to housing, urban planning, and the
development of resilient territories.
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Abstract

Used for centuries for the purpose of transport and goods, routes have certainly created an im-
portant ‘linear assemble’ of common cultural properties since the beginning of the 19th century,
with the established of national borders, fragmenting territorial entities by breaking the socioec-
onomic relationships that allowed the function of the routes. Nevertheless, with the development
of the cultural routes within historical corridors can be a new approach for new vision related to
the cultural heritage in Albania and the Western Balkan territory as a common value, requiring
and opting for transnational affords for its sustainable management. In accordance with this, the
cultural routes can be highly possibly defined as a ‘common space’ for dialogue, enhancing cul-
ture as the key role in developing future dialogue. Seen as new and modern concepts withing the
framework of interconnecting cultural goods, cultural routes in this case can be suggested as new
mode of connecting these values in order to develop keen approaches for the Albanian territory
and especially Western Balkan Countries. Moreover, the implementation of cultural routes, has to
be seen as an integration of the common territory through individual tangible and intangible cul-
tural goods which can foster proper management, leading to a multilevel knowledg. Thus cultural
routes aim to amplify the local identity by making more apparent its historical and geographical
characteristics, creating an important effect in the coherence and cohesion for potential local so-
cieties.

Keywords: Cultural Routes; Tourism; Cultural Tourism; Sustainable Tourism; Western Balkan
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Introduction

In recent years, cultural tourism has gained a remarkable growth over recent years, where the
World Tourism Organization is estimating the scenarios for 2023 to reach 80% to 95% of pre-pan-
demic levels (UNWTO, 2023). As a segment of the tourism industry, ‘Cultural Tourism’ popu-
larity is continually increasing more than all the other tourism segments, with a faster pace than
the ‘growth rate of tourism worldwide’ (UNWTO, 2001). Being one of the key tourism assets,
engaging tourism worldwide to visit new places and destinations, sustainable approaches to this
sites are more than urged in order for tourism to become a important and key element for the
promotion and safeguarding of the ‘tangible & intangible” heritage which cultural tourism relies
on. Such development parallel with the concept of cultural tourism embodies an extensive oppor-
tunity for destinations in fostering ‘economic growth, inclusive social development, and heritage
preservation’ (UNTWO, 2015). The benefits outcome and products linked to cultural tourism are
many, however the most important ones relate in creating of ‘employment opportunities; invest-
ment opportunities; represses rural migration, preservation of heritage, cultural understanding;
nurture self-esteem among host communities’ (UNTWO, 2015). Nevertheless, safeguarding of
sustainable cultural tourism is crucial, parallel with cross-border and multi-stakeholder approach.
As noted by UNTWO, 2015, the concept of culture and tourism should be collectively supportive
in creating

sustainable relationship, with potential cooperations between the public and private sector, and
most importantly working with the local communities (UNWTO, 2015). In addition, cultural
routes, as a type of the cultural tourism product, should tend to encourage communities to partic-
ipate in cultural activities, through which awareness of a common cultural heritage will be raised.
As reported by the Council of Europe, 2015 and UNTWO, 2015, there is a great number of cul-
tural routes which have already fostered co-operate by including key stakeholders from the public
and private sectors, by providing quality in services and enhancing the tourists” ‘experience along
the route’ (UNTWO, 2015)

Cultural Routes as a type of cultural tourism

Used for centuries for the purpose of transport and goods, routes have certainly created an impor-
tant ‘linear assemble’ of common cultural properties since the beginning of the 19th century, with
the established of national borders, fragmenting territorial entities by breaking the socioeconomic
relationships that allowed the function of the routes. Nevertheless, with the development of the
cultural routes within historical corridors can be a new approach for new vision related to the cul-
tural heritage for the Western Balkan countries territory as a common value, requiring and opting
for transnational affords for its sustainable management. In accordance with this, cultural routes
can be highly possibly defined as a ‘common space’ for dialogue, enhancing culture as the key role
in developing future dialogue, (Cultural Corridors of South East Europe, 2007; ICOMOS, 2014,
Varna Declaration on Cultural Corridors in South-East Europe, 2013). Seen as new and modern
concepts withing the framework of interconnecting cultural goods, cultural routes in this case can
be suggested as new mode of connecting these values in order to develop keen approaches for the
Western Balkan territory. Moreover, the implementation of cultural routes, has to be seen as an
integration of the common territory through individual tangible and intangible cultural goods
which can foster proper management, leading to a multilevel knowledge (Audrerie D, 1997). Thus
cultural routes aim to amplify the local identity by making more apparent its historical and geo-
graphical characteristics, creating an important effect in the coherence and cohesion for potential
local societies.
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Council of Europe - The Cultural Routes Programme

According to the World Organization of Tourism UNTWO (2013), Cultural Tourism is essen-
tially about journeys. Not just because tourists by definition travel to experience culture, but also
because culture itself is a journey — a voyage of discovery and self-realization. Cultural Tourism
searches for and uses the local and defining elements of a place which enables visitors not only to
see or experience a place, but to live and dwell in the culture itself. Not only does cultural tourism
develop a narrative of the place in which both locals and tourists dwell, but it also develops nar-
ratives about the individual tourists who go through and experience intercultural in those places.
The narrative of tourism therefore links place and journey, local and global, dwelling and mobil-
ity, host and guest, (Jojic, 2017). In 1987, the Council of Europe launched The Cultural Routes
programme aimed to demonstrate how the heritage of different countries and cultures of Europe
contributes to a shared cultural heritage, putting into practice the fundamental principles of the
Council of Europe: human rights, cultural democracy, cultural diversity and identity, dialogue,
mutual exchange and enrichment across boundaries and centuries. The Committee of Ministers of
the Council of Europe (2015) adopted Resolution CM/ Res(2010) in December 2010, establishing
an Enlarged Partial Agreement (EPA) to enable closer co-operation between states mostly interest-
ed in the development of Cultural Routes. (Jojic, 2017). According to Khovanova and Rubicondo
(2013), representatives taking part in this Committee were the Ministers of Austria, Azerbaijan,
Bulgaria, Cyprus, France, Greece, Italy, Luxembourg, Montenegro, Portugal, Russian Federation,
Slovenia and Spain, outlined the Policy-making and standard setting of the established EPA (Jojic,
2017). The EPA states that: the expertise of the European Cultural Routes Institute shall provide
advice and expert assistance for the development, implementation, evaluation and promotion of
Cultural Routes. Furthermore, the EPA is obliged to support networking and exchange between
Cultural Routes operators and other partners in the field of cultural tourism.

As Khovanova and Rubcondo (2013) state, in September 2010, the European Commission and
the Council of Europe launched a study focusing on European Cultural Routes impact on SMEs
innovation, competitiveness, and clustering. The aim of the study was to provide insights on the
effects produced by the CoE Cultural Routes Programme on SMEs performance, network and
cluster development. Moreover, the study also sought to observe the potentials of the Cultural
Routes in promoting sustainable and quality tourism in Europe, increase European identity, dis-
seminating the richness of European cultures and promoting intercultural dialogue and mutual
understanding (Jojic, 2017). Of particular importance for the Western Balkan countires focuses
on the analyses of how much the Cultural Routes networks can affect and benefit SMEs, in less-
known destinations within these territories, where the local culture and heritage can be the main
resource for future development, and how SMEs’ clusters can create a solid basis for promoting
the region as “the world’s No 1 tourist destination”. Thus the idea of cultural routes for the Wstern
Balkan countries can create potential clusters and co-operation for the entire region. This will give
more potential in controlled development and stable economy growth for tourism (Jojic, 2017)

Tourism trends: opportunities to produce cultural routes

The field of tourism is constantly changing not even economically but also socially and culturally
where all tourism dynamics change and are altered at a fast pace. Cuzzia & Rizzo, (2011) see
globalization and the generalised use of Information and Communication Technologies (ICTs),
the progress in transportation infrastructures in changes of clients’ habits and preferences, thus
changing also the dynamics of supply in raltion to tourism market due to the power gained by
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the use of social netwroks, ( Cuzzia & Rizzo, 2011). This phenomena have led to the application
of ‘active’ strategies in relation to the tourism offering, ‘generate experiences related to tourism
destinations, incorporate ICTs in all areas of a tourist trip, and other developments’ (Coll & Segui,
2014). Characterised by post-modern and post-industrial; post-pandemic societies these new
trends in the tourism sector, also hand to hand with the growth of the welfare, tend to change the
demands in leisure accommodation and experience (Hall, 2010). Nevertheless, there tend to be
some consensus between specialists in defining ‘Post-Fordist, (Urry, 1990) tourism trend, with the
‘New Tourism’ (Majdoub, 2015), affecting the tourism segmented with specific or varied interest
and needs. Hence, solutions need to be found in relation of the constant demands that tourism
destination establish, either implicating world heritage sites, ending up in constant adaptation
and flexibility the the place. This kind of proactive approach happens only in mature destinations,
and as Majdoub (2015) argues, non -mature destinations need to come-up with a strategy in im-
plementing division of visiting a place, involving more trips, but with a time spame between each
trip, with short duration, (Majdoub, 2015). It is later noted that these new profiles of tourist tend
to have a greater awareness level related to environmental and cultural aspect, encompassing the
phenomena of the social networks tourist, by being more positively influential with the product
that they will consume. However, the development of ICTs tourist consumer profile, on the other
hand has impacted on some new trends in the tourism sector such as the improvement of services;
comparison of product based on online reviews, etc (Majdoub, 2015). Many authors related to
tourism development such as Buhalis & O’Connor (2005), explain the crucial point that stands
between tourism development and the place, where the increased use of the internet and online
products has become the main source for sharing information for certain destination, beside the
fact that someone can also check prices or availability of the place, among many other infor-
mations during the booking process, (Buhalis & O’Connor, 2005). On the other hand, Timothy,
2011 and Calvo et al., 2014 that new products of tourism tend to be developed from the cultural
attractions of a place, immediately becoming keen to tourist attention, (Timothy, 2011; Calvo et
al., 2014). Thus, the core elements that make-up a solid brand related to cultural tourism and espe-
cially cultural routes are the culture of a place itself such as art, architecture, etc, where tourist seek
for authenticity and local cultures while visiting a place, thus becoming unique tourism products
(UNWTO, 2015)

UNTWO research and approach in developing and expanding Cultural Routes

As noted by the Council of Europe (2015) and UNWTO (2015), there are a variety of cultural
routes. In a recent research conducted by UNWTO (2015), cultural routes are grouped in an flex-
ible order to obtain great proposal for potential cultural routes proposal seen as tourism product
functional as possible. Consequently, UNWTO proposes five categories of classification of cultur-
al routes; ‘Cultural Routes based on their design and structure’ ; ‘Cultural routes based on their
theme’; ‘Cultural routes based on their territory’; ‘Cultural routes based on their historic origin or
their current reconfiguration’; ‘Cultural routes based on their visitor infrastructure’ (UNWTO,
2015); Cultural routes based on their design and structure.

As noted by UNWTO report on cultural routes (UNWTO, 2015), the first category of how can
cultural routes can be developed classifies two sub-categories of development, that of linear model
which is composed in several starting points with a common ending point. This linear approach
of developing cultural route is ‘sequenced discourse, from one or more starting points to the fi-
nal stage (UNWTO, 2015), meaning that all the arrangements of the route have to be developed
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consecutively, taking in consideration infrastructure; how the cultural and natural route is pre-
sented to the potential visitor, and implementation of branding strategies. Different from the first
one the second category focuses in designing the route based on points of network where the
route is forms such models as of archipelago of points which are not necessarily connected in a
sequence or physically. The second model helps in creating better connection between physical
fragmentations within a region or where some other route might be absent, (UNWTO, 2015).
Cultural routes based on their theme The second classification of cultural routes in accordance
with UNWTO is based in two main groups. Cultural routes joined around one main theme and
cultural routes joined around several themes, however holding to the main route as the essential
theme. So the first classification under the main theme can focus on natural and historical heritage
located near the main point of the route, or cultural itineraries based on one theme, (architec-
ture, music, art) (UNWTO, 2015). Cultural routes based on their territory This classification is
made-up of four types of routes, local; regional; national; and transnational, where the visibility
of each of them will involve the use of different strategies related to organisational approaches
and promotions, (UNWTO,2015). Cultural routes based on their historic origin or their current
re-configuration This category of cultural routes deals with re-configuration of current or histor-
ical cultural route, in order to take different approach from strict basis of cultural routes which
deriver from actual historic situations, or routes as a result present associations on common nar-
rative. Such examples are “The Camino de Santiago’ and ‘Saint Olaf” two encompassing historic
evidence of their use, while other route such as that of thermal heritage towns, the ‘Routes of the
Olive Tre¢’ and the ‘“Transromanica network: itineraries of Romanesque art in Europe’; can be
defined as examples of routes resulting from an association which has strong historic background,
intended to be redesigned in the present, (UNWTO, 2015). Cultural routes based on their visitor
infrastructure The last and most necessity part on how cultural routes are classified, is based on
visitors infrastructure, important to tourism organizations. This category organizes routes based
on the number of overnight stays found necessary to visit the sites. Therefore, UNWTO (2015)

Cultural Route Design and Theme Territory Origin Overnight Stay
 Criteria Structure
Camino de San- Linear Cross-country | Transnational Historic Several overnight
tiago pilgrimage stays
route | |

The Inca Trail Linear Historic Transnational Historic Several overnight
stays

Transromanica Archipelago of Art Transnational | Redesigned in  Several overnight

network points the present stays

European itiner- = Archipelago of Art/Identity Transnational | Redesigned in = Several overnight

aries of Jewish points the present stays

Heritage

The European Archipelago of = Themed. His- = Transnational = Redesigned in = Several overnight

route of thermal points toric thermal the present stays

heritage and tourism

thermal cities

Figure 1: Categories and examples grouping the wide variety of current cultural routes stated by UNWTO,
Source: UNWTO, 2015, Sonia Jojic
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classifies routes based on: routes where overnight number stays is not necessary, potential routes
that can be visited with only one overnight, and, finally potential where overnight stays take place
in several places, (UNWTO,2015)

Future Research Directions

The benefit of involving cultural route as main strategies of branding regions, places, and cities
display new possibilities, such as new tourism strategies focused on the local development and
improvement of the place. Firstly, cultural routes hold high potential in order to generate better
and new tourism products in accordance with new tourism trends (UNWTO, 2013). As Richards
(2007) notes, authenticity is one of the most valuable essences of a place, where the creation of
original experiences in accordance with historic developments of a place can produce new cul-
tural tourism products in order to become a driving force for branding a place and making it
standout, (Richards 2007). With the implementation of different cultural routes themes, cultural
tourism becomes more than an physical assets to places, products produced by the implementa-
tion of cultural routes can encourage visitors in experience differently a place, or different points
composing cultural route, promoting knowledge and decision-making adapted for twenty-first
century tourist. Nevertheless, on of the main benefits in developing tourism new trends through
cultural routes is the full range of cultural traces formed during the cultural route segment offering
new ways addressing culture. In this case the consumers of this new segment of cultural tourism
in relation to the product developed need to create attractive and flexible products through all
year around to fulfil the wide range of visitors. One of the most important and key beneficial of
developing cultural routes as tourism product has to be the development of the local communities
visited, since the core ideology of producing cultural routes is derived from existing places land-
scape and history involving the local communities living there. This newly introduced tourism
product to the Western Balkan territory realm can diversify from existing and no-meaningful
tourism segments; activating tourism demand across seasons, where the product of cultural tour-
ism can and should be consumed at different times throughout the year; thus improving visitors
experiences through consolidated product designing a strong brend for places. Economic benefits
Cultural routes tend not to be only important for the historical asset for places, economy efficiency
related to heritage can be increased by including cultural routes as main enhancers for historic and
economical point of view. Although many sectors of the society focus on developing and investing
in other vital areas, implementing cultural tourism products, in this case cultural routes based
on the highly valued regions cultural heritage can boost its financial efficiency by reactivating
unused resources in order to expand and diversify the tourism offering, allowing a more satisfac-
tory experience for the visitor. The development of cultural routes in places or villages can boosts
its modest economy with a significant financial return for the communities that invest in them.
Thus, developing cultural routes as tourism products is linked more with benefits derivered from
cultural heritage and the economy of the local communities visited. Local communities Cultural
routes as a specific product to cultural tourism retain potential in improving the well-being of
communities. As noted by Berti el a, 2015, cultural routes will presumably result in profound and
satisfactory relationship between the resident and holidaymaker communities concerned, since
the previous can observe however their cultural aspect is recognised and valued, and also the lat-
ter won't solely have their wants met, particularly in reference to having distinctive and authentic
experiences, however also will feel a lot of welcome by residents (Berti et al. 2015). Finally, cultural
routes have considerable potentials in promoting social equality as part of the places where they
are intended to be implemented.
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Condusion

The aim of sustainable tourism development stands in the concept of maximizing positive effects
while minimizing the negative ones of a place (Hall, 2008). Perhaps one of the most noticeable
positive tourism impact stands in the revival of culture through increased societal self esteem.
One of the highlighted trends of sustainable tourism through cultural tourism, where cultural
heritage is part of, thus taking in consideration also UNESCO world heritage sites, where also
the use of branding a region, city, town through the use of cultural routes as product of cultural
tourism. The importance of cultural routes in the Western Balkan territory includes the suggestion
of cultural routes as a mode to associate and interconnect cultural goods inside the framework of
new modern ideas, all the same, through cultural routes, the individual tangible and intangible
cultural goods tend to be integrated during a common territorial and operational system wherever
the relations between them are distinguished; their study and management is promoted, resulting
in a multilevel knowledge, (Audrerie D, 1997). Cultural routes aim to amplify native identity by
highlighting historical and geographical characteristics. This perform of the cultural routes has a
vital result within the coherence and cohesion for the native societies. Cultural routes are seen as
a branding strategy for regions, places, cities, offering new fields of possibilities, including new
concept in the tourism strategies for the improvement and development of local areas with cul-
tural heritage sites, by generating new tourism products in accordance with new tourism trends
(UNWTO, 2015). Using existing resources in order to produce new cultural tourism products are
found to be the most efficient strategy in making a destination stand out in a globalized world.
This can be possible by including heritage resources and many other ones composing the area, in
order to develop unique experience with the heritage, landscape, and people of a place creating
authenticity of the tourism product through all year around. (Richards 2007). Cultural routes as a
specific product to cultural tourism hold great potential in improving the well-being of local com-
munities. When considering the development of a cultural route as product, actors involved in
developing the model should be aware of the impact of many tourism development models, often
causing issues to local communities. Nevertheless, the development of cultural routes allows other
segment of sustainable tourism to be part of, thus creating an interchange experiences between
more categories of tourism, taking in consideration the development of sustainable tourism rather
than creating attraction point for mass tourism trends.
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